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in support of:

YOUR CHANCE TO BECOME ONE OF 
HERMAN'S HEROES 



Climb aboard the Magical Bus and join us on 
this incredible journey...

"As the father of two young children, aged 9 and 11, I’m 
fully aware of the obligation we have as parents to give 
our offspring the best possible start in life and most of 
us do. 
 
However, not all children are lucky enough to enjoy the 
kind of childhood that my and hopefully your children 
will experience. 
 
And it is for these children that I've created my 
Foundation. Its goal; to support educational and 
safeguarding initiatives for children and young people. 
In a nutshell - we do charitable stuff for kids. 

Introduction by Martin Roberts

That's why I wrote a special book 'SADSVILLE', as part of my children's book series; “The 
Villes". In each “Ville”, something is going wrong - in Tiredsville everyone is tired all the time; 
in Coldsville, everyone is always cold; and so on. The Hero of the stories, Herman, unearths 
and then fixes the problem. And so it is that in Sadsville, everybody is sad. But by taking a 
“helicopter” view of the situation, Herman manages to find out why and returns a smile to 
everyone's face. 

Preventing. Protecting. Help with Educating Children on what’s acceptable, and what’s not.

The message that Sadsville carries is that if you are sad for any reason, there is help 
out there. I hope the story will help children find a way of solving issues or problems in

their own world and take action to improve their own situation. 

The first big project supported by the Martin Roberts 
Foundation is to produce and distribute over 770,000 copies of 
Sadsville, FREE of charge through schools to every child in the 
target age range - 8/9 (year 4) - across the country. 

The book not only promotes problem solving to children, but also guides them to the 
support that the NSPCC's Childline service can provide as well as other charities and 
organisations aimed at helping children.  The book has also received academic acclaim 
in its own right for the way it encourages children to think about and deal with their own 
emotions. If just one child is saved from abuse or neglect, then your sponsorship will 
have literally bought more than money can buy. It will have given an innocent child the 
kind of happy childhood that we would wish for them - or possibly even saved their life. 
 
Thank you in advance for your help and support." 

Martin Roberts, Father, TV Property Expert, Journalist & Author



In their latest ‘Good Childhood Report’, The Children’s Society found that young people became happier with their 
lives in the 15 years from 1995 to 2010...but then things got worse again and now children's well-being is as low as 
it was 20 years ago. Their findings include: 
 
• Pressure to fit in with society's expectations is making children unhappy  
• Alarming numbers of children are self-harming  
• Non-stop comments about appearance are harmful to girls' well-being  
• Outdated gender stereotypes are damaging to boys' and girls' happiness  
• Family relationships are particularly important for girls  
• Social media and online apps are adding extra pressure. 

Children are less happy today

The number of children with mental health 

issues is increasing 
In November 2018, NHS Digital published the results of its survey of the Mental Health of Children and Young 
People in 2017. In its findings: 

Children are under pressure about how they look, their 

sexuality and how they behave. This is leading them to 

have low self esteem or become depressed.

One in eight (12.8%) 

5 to 19 year olds 

had at least one 

mental disorder.

Emotional 

disorders have 

become more 

common in 5 to 15 

year-olds. 

Almost a third of 

calls to Childline 

relate to mental 

health. 

More children of a younger age are turning to

Childline
In 2016/17, children aged 11 and under accounted 26,369 of counselling sessions offered by Childline. This is up
from 25,142 in 2015/16 and 22,194 in 2014/15, which was an increase of 3% from the previous year 2013/14.  
 
Childline want to reach out to children under 11 and Sadsville is a perfect tool for this. Introducing the topic of
sadness in its wider sense through the medium of a storybook.
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To find out more or to offer your support 
please email us: 

trustees@martinrobertsfoundation.org 
or call Emma on 07734 875522

Dame Esther Rantzen DBE, 

Founder/President of Childline 

“The Sadsville book project will help support the work of the NSPCC to 

protect children today and prevent abuse from happening 

tomorrow... Sadsville introduces children to problem solving and explains 

that you can be sad for a number of different reasons and encourages them 

to have the confidence to seek help. The number and website for the 

Childline support services offers a call to action at the end of the book and 

provides children with a lifeline when needed the most. In the most extreme 

of cases, this lifeline saves lives. By distributing Sadsville widely, we put this 

message in to the hands of children who may not otherwise have known who 

to turn to for help, and although it is impossible to monitor how children 

come to hear about Childline, the number of additional children using the 

service as a direct result of this initiative could be highly significant."

Peter Wanless, CEO 

NSPCC 

“Depression is maintained, and perhaps even caused, by deeply entrenched 

negative thinking. Negative thoughts about themselves, the world around them, 

and the future can capture a child’s mind and drag them into a downward spiral. 

SADSVILLE helps to break this toxic cycle by getting kids to think about 

sadness in a unique way, providing them with a platform to challenge the 

negative gremlins inside their heads and to realise that the gremlins are just that 

- gremlins- and not a true reflection of reality” 

Prof Elaine Fox, Professor of Cognitive Neuroscience, 

University of Oxford 



Sadsville Campaign Sponsorship

Our 'Bus Stop' Package is sponsorship within a Local Education Authority

on a non-exclusive basis

To enable the Martin Roberts Foundation to provide a copy of the Sadsville book FREE to every child 
aged 8/9 (year 4) in schools across the country, we are appealing to sponsors to cover printing and distribution 
costs. This sponsorship opportunity can provide a unique and valued platform for companies and organisations to
fulfil marketing, PR and corporate social responsibility objectives.

The UK is divided into 152 local education authorities and companies / organisations are invited to cover the 
printing and distribution costs - along with others - of one or more Local Education Authority. The number of 
other sponsors will depend on the amounts donated and the size of the local education authority, but typically 
we would expect 4-8 sponsors. Each sponsor will get sponsorship benefits that reflect the level of donation.

 
In return, sponsors will get:  
 

A 1/4 or 1/2 page advert will be featured on the 'Sponsors' page of the local edition of 'Sadsville' - destined for 
every child in Year 4 within the chosen Local Education Authority at the time of distribution. The book will be 
taken home and shared with the child's parents and siblings. 
A 1/4 or 1/2 page advert will be featured on the Sponsors page of 'The Villes' website www.thevilles.co.uk with 
links to the sponsors own website.
A 1/4 or 1/2 page advert on the Sponsors page of the Kindle version of Sadsville.
Sponsors will receive 5 invitations to various PR and launch events associated with the Sadsville Campaign.
Sponsors will receive 5 copies of Sadsville signed by the author, Martin Roberts. 
Sponsors will be permitted to promote their support of the Martin Roberts Foundation and The Sadsville 
Campaign on their own website and social media channels with photos and collateral provided by the 
Foundation.
Sponsors will have the opportunity to be featured in press releases and a local publicity campaign associated 
with the Sadsville project.

Shared local Sponsorship works like this:

Cost of Shared Local Sponsorship - £2,000-£5,000 

Please see 'Other Supporting Opportunities' for other ways to help.



Sadsville Campaign Sponsorship

Our 'Double Decker' package is exclusive sponsorship within a Local 

Education Authority

To enable the Martin Roberts Foundation to provide a copy of the Sadsville book FREE to every child 

aged 8/9 (year 4) in schools across the country, we are appealing to sponsors to cover printing and distribution 

costs. This sponsorship opportunity can provide a unique and valued platform for companies and organisations to 

fulfil marketing, PR and corporate social responsibility objectives.

The UK is divided into 152 local education authorities and companies / organisations are invited to cover the

printing and distribution costs EXCLUSIVELY within one or more Local Education Authority. The cost to

sponsor SADSVILLE for a particular LEA will vary depending on the size of the Authority and the number of

books required, but a single organisation may have exclusive sponsorship for approx £12,000 - £18,000.

The Martin Roberts Foundation will be able to give a figure for sponsoring a given LEA.

 

In return, sponsors will get:  

 

A full page advert will be featured on the inside front cover OR inside back cover of the book 'Sadsville' -
destined for every child in Year 4 within the chosen Local Education Authority at the time of distribution. The

book will be taken home and shared with the child's parents and siblings. 

A full page advert will be featured on the Sponsors page of 'The Villes' website www.thevilles.co.uk with

links to the sponsors own website.

A full page advert on the Sponsors page of the Kindle version of Sadsville.
Sponsors will receive 10 invitations to various PR and launch events associated with the Sadsville Campaign.

Sponsors will receive 10 copies of Sadsville signed by the author, Martin Roberts. 

Sponsors will be permitted to promote their support of the Martin Roberts Foundation and The Sadsville
Campaign on their own website and social media channels with photos and collateral provided by the

Foundation.

Sponsors will have the opportunity to be featured in press releases and a national publicity campaign

associated with the Sadsville project.

Sponsors will be mentioned in speeches delivered by Martin Roberts and other ambassadors for the charity at

future PR and marketing events.

Local Sponsorship works like this:

Cost of Exclusive Local Sponsorship - £12,000 - £18,000 depending on pupil numbers

Please see 'Other Sponsorship Opportunities' for other ways to help.



Sadsville Campaign Sponsorship

Our 'Hero' package is exclusive sponsorship within a region of the UK 
To enable the Martin Roberts Foundation to provide a copy of the Sadsville book FREE to every child 
aged 8/9 (year 4) in schools across the country, we are appealing to sponsors to cover printing and distribution 
costs. This sponsorship opportunity can provide a unique and valued platform for companies and organisations to
fulfil marketing, PR and corporate social responsibility objectives.

The UK is divided into 152 local education authorities and companies / organisations are invited to cover the 
printing and distribution costs EXCLUSIVELY within a cluster of LEA areas forming a region i.e. North 
West, North East, Central England, South West, South East, South England, Scotland or Wales. The cost to 
sponsor SADSVILLE for a particular region will vary depending on the size and the number of books 
required, but a single organisation may have exclusive sponsorship for approx £50,000 -£75,000 or jointly 
with another organisation, where costs will be split. 
The Martin Roberts Foundation will be able to give a figure for sponsoring a chosen region. 
 
In return, sponsors will get:  
 
A full page advert will be featured on the inside front cover OR inside back cover of the book 'Sadsville' - 
destined for every child in Year 4 within the chosen region at the time of distribution. The book will be taken
home and shared with the child's parents and siblings. 
A full page advert will be featured on the Sponsors page of 'The Villes' website www.thevilles.co.uk with 
links to the sponsors own website. 
A full page advert on the Kindle version of Sadsville. 
Sponsors will receive 20 invitations to various PR and launch events associated with the Sadsville Campaign. 
Sponsors will receive 50 copies of Sadsville signed by the author, Martin Roberts. 
Sponsors will be permitted to promote their support of the Martin Roberts Foundation and The Sadsville 
Campaign on their own website and social media channels with photos and collateral provided by the 
Foundation. 
Sponsors will have the opportunity to be featured in press releases and a national publicity campaign 
associated with the Sadsville project. 
Sponsors will be mentioned in speeches delivered by Martin Roberts and other ambassadors for the charity at 
future PR and marketing events. 
The sponsor's logo will appear on 4 x banner stands displayed at future events associated with the campaign.
A personal appearance by author, Martin Roberts at a company event of the sponsors choice (diary and 
contractual obligations permitting). 
A framed and mounted Herman T-Shirt, signed by Martin Roberts. 

Regional Sponsorship works like this: 

Cost of the Regional Sponsorship - £50,000 - £75,000 - possibly shared

Please see 'Other Supporting Opportunities' for other ways to help



Sadsville Campaign Sponsorship

Event Host and / or catering Sponsor

Other Contributions

Logistics or Distribution Supporter

Printing Sponsor

Are you a hotel, function venue or catering company? You may be able to 

support the Martin Roberts Foundation by hosting one of our PR events. These

will be taking place across the country to engage local businesses, press and 

media as the Sadsville Book Campaign is rolled out nationwide. Breakfast 

baps, elegant canapés, tea & cake or champagne and wine - whatever you 

are able to offer as an event sponsor will help towards our goal. 

Local press coverage 

Your logo and details on the 'Supporters' page of The Villes and Martin Roberts 

Foundation websites, with links to your own webs

Printing 770,00 copies of the Sadsville book is quite a feat, but can be achieved with the 

help of the right supporters. If you are a printing company, no matter how big or small, 

who would like to support the Martin Roberts Foundation by producing a pre-agreed 

number of copies of the book for us, please let us know.

Distributing 770,00 copies of the Sadsville book to schools throughout the country 

requires logistical co-operation, but can be achieved with the help of the right 

supporters. If you are a distribution company, no matter how big or small, who would 

like to support the Martin Roberts Foundation by distributing the book for us, please let

us know.

If you are able to offer support as an Event Sponsor, please email us at events@martinrobertsfoundation.org 

If you are able to offer support as a Printing Sponsor, please email us at trustees@martinrobertsfoundation.org 

If you are able to offer support as a Distribution Supporter, please email us at trustees@martinrobertsfoundation.org

In return for your support, we can offer the following benefits: 

In return for your support, we can offer the following benefits: 

In return for your support, we can offer the following benefits: 

Smaller donations are welcome too! Please contact us at trustees@martinrobertsfoundation.org to discuss what

you are able to afford. Your generosity will be acknowledged on the 'Supporters' page of The Villes and the

Martin Roberts Foundation websites.

1/4 page or 1/2 page advert on the Supporters page of the book 'Sadsville' - depending on the  level of support

Other benefits per the Bus Stop Package

1/4 page or 1/2 page advert on the Supporters page of the book 'Sadsville' - depending on the 

level of support

Other benefits as per the Bus Stop Package


